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NITXT RTIGULAR MtlilTING of PSPCS

Dt*t lloTNES MA.sotirc ruI4pLE z2o8rd. s. 221rd. $T. (Taxe Midway exit #149

west of f  I -5. .go to f i rst  stop J- ight  west of  Paci f ic  I IWY. S.. . turn r ight . )

Thursday, November l6th, Lggl. .?z3O t i l l  IO:OO p.m. (door open about 6:)O)

Short  meet ing. .door pr izes. .Auct, ion (one or two i tems each please). .swap &

sale. The proqram will be noted Argr-rs collector Bob Kelly talking about'

and showingrsome of his exotie Arg,us catderas.
Show & Tel l  shoul<t be interest ing with both our inter-club show and the

Portland Pro Photo shov to report,/tell tales about.

STILI, ONE SIIOW LUFT:

Sunday, Novenber 19th is the Vancouver B.C Annual Fall Camera Swap Meet. Contact

Siggy Rohde, 6o4-94t-oloo. Public in fron 9am -4pm.

Siggi wante6 me to inform you that he is the sole Canadian importer/dist.ributor
of'-itre Noblex Panoramic Cameras. I gather there are three )5mm rnodels and five

mediunshehasapreshowspecialL516offonanymode1
as long as you are a club member.

INT]'R-CLUB SWAI} MEET WAS FI]N:

yes, the meet was fun! I heard that several times during the day. The weather was

nice and a crowd of sellers 11as more then ready to set-up when President Dave

renove6 his body from the door way at eight a.m. sharp. There were tables enough

for all to have one anC we seemed to have lookerfbuyers until past two in the pm.

As always some of us sold well and some not so well but all-in-all everyone seemed

to have a qoocl t ime ei ther buying, sel l ing or just talk ing ui th fel low col lectors!

If yorr have not attended one of these inter-club swap,/sales give it a try next year.

pSpCS owes a BIG thank you to Ed Frey, Rick Rainero and Merle Carey for stayin€q to

clean up after al l  of  us sel l  and spl i t  tynes had eone. Thank you guys! !

I,OC]K T'P. .I-5 THAT I|{JJ IIND OF TIIE TTINNEL OR A I{EADI,IGH ?

As PSPCS nembers we have a 1ot to look forward to.  We have two shows this month..
our big Christmas party in Dec. The joy of oaying our 1995 dues to Shir ley($10.0O)
from now through January (send to Shir ley Sparrow..P.O. Box 70..Ronald, Wa 98940). .
, ' iome interest ing meetings of PSPCS in 1996..another late winter show in Port land..
our bigger and better (we hope) show on Satardayl April 27th at the Pavilion on the
grounds of the Western Washington l 'a ir  in beaut i ful  Puyal lup Washington.. . thent
with the hetp of l,l ike Immel, a PISPCS picnic next summer. All this plus two or three
act iv i t ies I  have no doubt lef t  out !  Boy, what a year. .enjoy! ! !

/#,?"r,,'"1}ll,ill,$,l,t':,t-t#[l!,,:$-f.{f h
eWt*i,"*ii't'fi l'o$*b,l:luisiii!&f lc1,,1i&t
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,} +BACKSIDE INFORMATION* *

PSPCS REGULAR MEETING S.IPT.EMBI]R 21, 191}5:

l ' {eet ing came to order at 72}4 p.rn. There
attendance. Minutes of last meeting were
reported we would start off our ITth year

UNFTNTSHI]D BUSTNI,-SS :

Shir ley reported that l , lcBroomrs new book shipment vas in and would be $16.25
each. t lenbers reported that Richl inrs show was good.

Dave Studebaker announced the PSPCS Interclub show would be October 14th at
Kent Comnons. The ruLes: oDen at  8 a.n.  sharp. .one table each.. i f  a l l  tables
not taken by 8:)O members could request another.  Flot ion was made and 2nd
that we spend up to $5O.OO for ad for interclub show. t lot ion passed. Bi l l
Adams vi1l place ad.

were 47 nernbers and guests in
approved as read. Treasurer
in the black.

Dave asked
picnic next

for a volunteer to work on finding a spot for PSPCS to hold a
summer. l,l ike Immel was kind enoueh to volunteer.

The program for the Novenber meeting:
by Bob Kel1y.

NEId BUSINESS:

Argus: The wonder & Terror of same

A member asked about having a potluck at our Christmas parf and bring the
farnily. fhere was no member interest in changin6 our Christmas party formatl
but family members are always welcome and the Christmas rneeting would be a
great t ine for them to attend.

Merle Carey reported that KCTS-TV is doing a documentary on the Curt iss
brothers and would l ike volunteers. f f  interested, see him.

Gary Sivertsen asked that s ince there is no meeting in October would those
interested in being on the 1996 show committee please volunteer so there
could be a rneet ing in November pr ior to our meeting on the 16th. The fol lowing
volunteered: Gene Raddatz, Gary Sivertsen, Ray Kir l in,  Bi l l  Adams, l , ler1e Carey,
Ed Frey, Bi l l  Kimber, Dave S+udebaker,  Fi l ike Imme1, Stuart  Curry,  Damel Womack,
Don Tempel,  Louie Read and Dick Boress. Alsor Bob Kel ly may join the committee.

A let ter was read from Advert is ing Periodical  Publ ishers offer ing free
subscript ion to a shopperrs guide i f  we sent then meri lberrs names and addresses.
I t  was clear that nembers were not interested in giving out their  addresses.
Shirley will write and ask for a few copies to be passed out at our meeting.

PROGRAM:

Seven members gave show and tell of the items and adventures they had durins
the past 6umrner. . .most interest ing. . . thank you al l .

Announcements uere dates of three shows in October and Hovember.

DOOR PRIZE; Jack Gentry won a McBroomrs book. l , leet ing adjourned at 8:55 p.m.

THE BELLOWS Newsletter is published 10 times per year by Puget Sound Photographic Collector's Society, Inc.
Information for The Bellows should be sent to: Bill Kimber 1413 Weathervane Dr.. Tacoma. WA98466-5712
(206) s64-4046.

Dues are $10.00 per year and should be sent to Secretary/Treasurer Shirley Sparrow P.O. Box 70, Ronald, WA 98940
(509) 649-2477. P.S.P.C.S. members receive first notification of our spring show.

PRESIDENT: DAVE STUDEBAKER, (206) 582-48'78
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The following article was written by Charlie Kamerman, a member of the
Cascade Photographic Histor ical  Society of Port landr"Ore6;on, for his
display this past summer at Seatt lers Washington Stat.e Convent ion &
Trade Center. Thank you Charlie it hras a great display! Ed.

Picture Perfect:
Kodak Cameras and Advertising Through the Years

Kodak ide.ti'ed the American way of life throughoutthepast 10Gr
years of carneras and adverdsing. While styles have changed to
reflecttheevents and mood of various times, the images of family,
country, qualityand innovation remainas central to Kodak today
as they did over lffi years ago.

The Late l8fi)rs

George Eastmart's interrest in photography began in 182 while
assembling a photographic ouffit He realized that wet plab field
photography was too complicated and experirnented with a new
simplerdryplate process. In 1880 he sold dry plates under the firm
name George Easfrran. After a series of name changes it became
the Eastman Kodak Company in 1E92. He choee the nane Kodak
because "a kademark should be shorf vigorous, incapable ofbeing
ndsspelled b an extent that will destroy its identity and - in order
to satisfy hademark laws - it must mean nothing."

Few could have predicted in the lab 180Os, the impact of the first
camera mass produced by George Eastman. A simple leather
covered easy to use, box camerra became the forerunner of a billion
dollar industry which today is taken for granEd.

In 1E88, The Kodak C-amera was introduced as the smallest, lightest
and simplest of all Detective cameras, selling for $25 and factory
loaded with Iffi upcures. It had to be returned to the factory for
developing, printing and reloading which cost $10. Until this tine,
photographers had to do their own developing and ptintinp
which required a darkroom and complicated chemical
manipulations. For the first time picturetabrs could be separate
from picture-zzakzzs. Eastman had founded the developing and
printing industry. This 'Ifudak sysbm' plus massive advertising
using clever slogans, such as 'Aor Press the Button" We Do the
Rest " changed photography frcm proftssional status for a few to
amateur photography for the masses.

splash of gold embossing or colored inks.

19q)rs and 1910rs

As photography grew in popularity, film aales increased and
Eastman's profits rose. Eastman envisioned a lowost callera,
realizing that profit from filn sales cqrld be more isrportant than
that of cameras. Frank Brownell, designed the Brou'nie Casrera br
Kodak which sold for $1 ard was rpeifically directed b childreru
Ib packaging was decorated with colorful little elf-lilce creatures
created by Palmer Cor This was an early exanple of urarketing
dirccted rclely at children as well as the cuc€esaful arsciation ol
a product with a poputar 'endot!€r.' The Cox characErs were
retired in the 19ZIs, even thouth the Brownie name was u!€d inb
the 198Os.

In 1905 film packaging becane Kodak Ydlorr' in what is still the
familiar yellow bor, becanse EaEtman kncw that hith visibility
was the lay to product success.

At this tisre he also inboduced lowct, easy to use st€rco atd
panoramic cameras which werc popular to Ote g€lreral p'ublic
Early lGdak advertising was quite sinpleanf in ke€pittg with tte
hends in advertisirqg of the time. Photogaphy was aclciarod

Folding caurcras kept getting gurdler. The Veat Poctet l(odak was
popular with rcldicrs dudng World War I because it coutd be
carried easily. The exdusive Autographic feah$e was inboduced
totheapardin{glineof FoldirqgPocket l(odaks. This fuaturecotrld
be used to record inforzration on tlre filsr about ttre picture at the
tine it wae take[ A later reduction in eize came wittr the (X)
Cartidge Pr.enro, I(odaKg cnallest box canem ad treL firlt
camera b use filn that was 35utm wide.

Kodal advertisrng styles relnained cmsisErt during Uris Fnio4
even with the advent of the War. 'llrough hmilies wcre sepanEd,
eurotional contact could be maintained throuth ,I(odak letters,
which contained cherished irnages of loved ones.

Kodak-manapd to qErd its nasre to irrlude a n<nrn denoting

Fth photoqnphy and carnerar ard a velb ureaning tophougreph
9-y yit g advertising elogans like 'ffudaf ar yan go/ Tate a
Kodak with you" anrC "I-et the children KodaL.

192ys

F tu 1?-g: the emphasis of l(odak advertiring b€glrr b rhift b
the middle class, ard morc tluneu to trehnrity. Tieassciaton
with upper-class life€tyler td Hsrrle scdvitiee rrsrained

Pneviously, newproductr rtueintrodud with treadventof rpw
bcturologies. Dudng the 192Oe, I(odak bcgan to intloduce nsw
cameras in order to generate nerv markets for ttreir products. A
deareranphof this was theVanityKodal,line,acolc-coordinated
casrera in a fashiqrable case wfrichrcplaced thearrrent blackand
chrome casreras.

The Early 1930ts



The Vanity Kodak lin€ was now offered as the Ensemble which
included mirror,lipstick and compact. The push was on to "check
these new Kodaks against your old camera." The roster of colored
carneras grew to include the Brownie and Folding Pocket Kodak
lines.

One of the most popular advettisingcampaigns celeb,rated Eastman
Kodak Company's S(Xh anniversary in 1930. A specially created
brown Anniversary Kodak camera with a gold medallion was
given free to any 12 year old who requesEd one from an authorized
Kodak dealer. Eastman gave his cameras to an estimated half
million young people with the intent "to interest hundreds of
thousands more drildren in picture taking."

The Rest of the 193Os

The colorful camerras and packaging of the early 193Os gave way to
the new artdeco designs of Wdter Dorwin Teague, 'father' of
KodalCs Deco moveurent. His influence is evident in all aspects of
Kodakdesign from the BabyBrownie(Kodak's firstmolded plastic
camera) to the Bantam Specid with its black enamel and cast
aluminum body, a masEpiece of artdeco design. Again women
and children dominate in p,romotiond materials with the exception
of ttre shiking artdeco Six-20 lens and shutter Posb. Kodak
Summer girls arrived in the mid 193Os and continued annually
until1984.

Kodak entered the 35mm market with the R€tina, a high quality,
low<os!, German-made camera Kodak AG located in Stuttgart
produced a number of highquality miniahrre cameras, nicknamed
the Continental Kodals, including the Pupille, Recomar and
Vollenda.

194Ye

The war years provided an ausbe backdrop to the continued
succes8 of Kodak The drab deigns of cameras and boxes were
periodically broken by splashes of 'I(odak Yellow.' Color entered
the picturein other ways duringthese years, as Kodakintroduced
the first truecplor filn - Kodachrome tsansparerrcy fihn - followed
by Kodacolor negative film.

The company's direct involvement in the war effort is emphasized
by every pcsible Kodak association with the military. For example,
"the Narry commissioned the Medalist'as is' " proclaiming that this
camera o<ceeded Ore hlgh specificafioru established for equipmemt
used by the mititary. Even so, the bubble of domestic tranquility,
as established in Kodak advertising hardly seemed disturbed by
the war.

The finest, mostinnovativea5mm carnera of its time was the Kodak
Ektra with a nariable power view finder, militaryrange finder and
interchangeable magazine backs. It was advefiised as "the world's
most distinguished camera." During the war, the machines, die,
tools and plans for its manufacture were put into strorage but,
because of cheap foreign labc and competition from abroad, were
never used again. The 1949s marked the last attemptby Kodak to
produce a prerrier quality canera in the USA. This was due largely
to the dnnges in pct-war economic conditions.

1950ts

A drama_tic shift in the Kodak image occurred when America burst
into the prosperity of the poot-war era of the 195Os. Kodak
packagng exploded with a fountain of 'Ifudak Yellow.' Kodak
advertising shone with images of radiant domestic happiness, the
family was idealized as it had never been before and where it had
never been before - right on the packaging. Outfits contained
everything you need, camera, strap, film, case, batteries and bulbs.

Kodak had alwap based itsappeal to the sentimcsrtal valuesof the
home. In the l95,Os, when American saiety choce to give collective
public credence b thae sa.ute vdues, IGdak wac in the enviable
pcition of having been there dl dong.

1950/s to 199trs

The 195Os marked a change in the rrarkets for Kodak products.
The Retina cameras of the 196(Is, tttanth still made in Germany,
repreented the last atteurpt b @uce a fine quality @mera.
Kodak aUbut conceded these markets to theGcmrans and Japanee
and concentraH its €{dorts on the sEict asraEur lines which had
been the btrlk of KodalCs business and pofits through the years.
Newinnovations, rudr as thelnstanatic l(I) withdropin 126 film
cartsidge to malce loading and taking Pichues a snaP, allorved
Kodak b maintain their market share against all cmrpetitioru

The 19Ds was the decade of snraller and lighb. Kodak also
€ntered the marlcet of instant pctnre with the EI(5, staying until
paurt difficulties forced th€ir witHrawal in the 198Os. Kodak
b"o"Sht forth new innovadons in film ard camerar that made
picture tating easier. Rettrming b old theures, Kodak btot ght
backccrcepts and styles that had been in Foductima^c muchas g)

years before. Vest Pocket casreras were revived as ttre ngn'Kodak
Pocket Instamatic linc of the 19ZIs, with an even surdler dropin
110fiIm cartridge. Packaginghad newclear wirdowr thatdlowed
the purchaser to see the actual cameria irutead of an illustratiort

The 198Os Disc cameras represented the corrbinadon d special
optical ,eleurents, sophisticated comPutcr conFols, a rprv diec
shaped dnopin film cartridge and the latest manufacturing
bcturiques. These provided the ptrblic with a thin flat canera that
was small Ught and featurcd built-in flastr, mob'r advance,'fast'
lens ard ease of rese" Sore high priced modds cane in an elegang
clear plastic prcsentation box Fanily theotes, patriotic suPPorg
imrorration and quality r€stained in the advertising.

The 199Os Eashan Kod& now orrcr lfr) years ol4 rehrrned to the
bqgirudng. Inexpensive, small" lightweight factcy loaded camens
are this tiure meant b be nsed only urce. Movie draracters, special
events and places are part of the canera and the packaging.

lfou Push the Buttqr, We Do the Reaf ls tnre once again.

+.


